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Dat a  i s  g re a t ,  but  do es  it  
re a l ly  t e l l  y ou r  sp on s o r s  

w h a t  t h ey  NEED t o  kn ow?



o f  sp on s o r  rep s  r a t e  fu l f i l lment 
rep o rt s  a s  t h e  mo st  impo rt ant 
e lement  p rop e rt i es  p ro vi d e  i n 
s e r vi c i n g  t h e i r  d e a l s . . .

— 2008 IEG/Performance Research Sponsorship 

Decision-makers Survey



I n n o va t i ve  d a t a  rep res ent a t i on

Ages 13-20

30%

Ages 21-30

62%

Ages 31-50

92%
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Wh at  w e  do . . .
We specialize in the design and development of 

customized print and electronic fulfillment reports.

We assist properties by promptly connecting their 

partners to the return on their objective, as well as 

their investment.

You can rest easy knowing your hard work to 

present the enterprise value for your sponsors will 

encourage renewals.



We  mak e  y ou r  d a t a  lo ok 
re f res h i n g  a n d  les s  l i k e 

y ou ’ re  g r a sp i n g  a t  st r aw s !
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S a t i s f a c t i on  Ra t i n g *

Overall rating of your  

client service representative

2%
7%

32%

59%

* Numbers and percentages are for placement and example only 
and do not reflect real data collected or studied.



fo c us e d  s o lut i on s 
+  

t ime ly  resp on s e 

=  l i k e ly  ren ew a ls



H ow  w e  do  it . . .
We know that the competition for sponsorship 

revenue is fierce and securing renewals is 

even harder. The key to keeping your sponsors 

coming back is to effectively communicate their 

outcomes, instead of only outputs.

We take your mounds of statistical data and 

combine it with a season’s worth of imagery, 

video and audio advertising to create exciting 

print and interactive presentations that clearly 

communicate the value of your sponsor’s 

investment.

Knowing that their money has been well-spent 

translates into a sponsor’s continued support for 

your property — and that’s a winning combination 

in any playbook.



We  c on n ec t  t h e  dot s .
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B en e f it s  o f  t a i lo re d  an d 
fo c us e d  p o st - sp on s o r s h ip 
fu l f i l lment  rep o rt s :

Sponsors view these reports as being as ▪▪

important as the event itself*;

Properties add higher value to their partnerships ▪▪

and position;

Renewals are more likely obtained when ▪▪

sponsors receive reports that speak more  

about the sponsor objectives met than what  

the property accomplished.

* Source: IEG Webinar Series™, Raising The Bar on Sponsorship 
Fulfillment Reports, May 7, 2009.

Cont a c t  us  t o  f i n d  out  h ow  w e 
c a n  h e lp  y ou  c re a t e  imp res s i ve  a n d 
l a st i n g  p r i nt  an d  e lec t ron i c  rep o rt s 

fo r  y ou r  sp on s o r s h ip  p a rt n e r s .

281.970.3800

www.spotlightcreative.com/reports
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